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Nutri(on	
  and	
  Pharmacy:	
  
The	
  Dynamic	
  Duo!	
  	
  

Tina	
  Miller,	
  MS	
  RD	
  Healthy	
  Living	
  Advisor	
  



Meijer is…… 

Meijer	
  is	
  the	
  birth	
  place	
  of	
  one	
  stop	
  shopping!	
  
	
  196	
  stores	
  located	
  in	
  Michigan,	
  Indiana,	
  Ohio,	
  Illinois	
  and	
  

Kentucky.	
  
Retail	
  supercenter	
  offering	
  a	
  full	
  Grocery	
  department	
  plus	
  
over	
  40	
  other	
  depts.	
  including	
  Fashion,	
  Automo(ve,	
  Home	
  
Decor,	
  Health	
  and	
  Beauty	
  Care,	
  Electronics,	
  Pet	
  and	
  more!	
  

*open	
  24	
  hours	
  a	
  day,	
  364	
  days	
  a	
  year.	
  	
  
*full	
  service	
  pharmacy	
  in	
  every	
  store	
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The Need for a Team Approach 

Chronic	
  Disease:	
  U.S.	
  disease	
  related	
  deaths:	
  2,426,264	
  per	
  year	
  
Heart	
  disease:	
  631,636	
  
Cancer:	
  559,888	
  
Stroke:	
  137,119	
  
Chronic	
  lower	
  respiratory	
  disease:	
  124,583	
  
Diabetes:	
  72,449	
  
Obesity	
  –	
  39%	
  of	
  Adults	
  (68%	
  overweight/obese)	
  

	
  Children:	
  33%	
  overweight/obese	
  
	
  

75-­‐90%	
  of	
  adverse	
  outcomes	
  could	
  be	
  reversed	
  
with	
  posi:ve	
  lifestyle	
  interven:on	
  	
  

	
  

*Barriers	
  to	
  interven;on:	
  	
  Cost	
  of	
  healthcare	
  
*Solu;on:	
  	
  Provide	
  low	
  cost,	
  easy	
  access	
  (the	
  

Supermarket!)	
  



Role of Supermarkets 
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Affordable	
  Health	
  and	
  Wellness:	
  An	
  exploding	
  
$300B-­‐plus	
  Market	
  Globally*	
  

$2.3	
  trillion	
  (annually)	
  is	
  currently	
  spent	
  on	
  healthcare;	
  	
  
75%	
  goes	
  to	
  treat	
  preventable	
  chronic	
  diseases.	
  	
  

CDC,	
  Na/onal	
  Bureau	
  of	
  Economic	
  Research	
  

Changing	
  Healthcare	
  Landscape-­‐-­‐Supermarkets	
  Poised	
  
to	
  be	
  Leaders	
  in	
  improving	
  the	
  Health	
  of	
  Consumers	
  
through	
  on-­‐site	
  interven(ons	
  and	
  educa(on.	
  

	
  -­‐U(lizing	
  Die((ans	
  and	
  Pharmacists	
  	
  
	
  -­‐Develop	
  and	
  administer	
  educa(on	
  and	
  
	
  consumer	
  healthy	
  living	
  tools	
  	
  

*FMI	
  Health	
  and	
  Wellness,	
  SymphonyIRIGroup	
  2010	
  survey	
  



Sources of Shopper Influence 

•  Dr. Oz:  When you walk 
into a grocery store, 
you’re walking into a 
(lifestyle) pharmacy 
  Shopping for healthier 

foods, Today Show 2.16.12 

 

•  42%  of Shoppers said 
product and nutrition 
labeling influenced 
purchases (FMI) 
 

Opportunity	
  to	
  Influence	
  Choices	
  by	
  
Connec(ng	
  with	
  Consumers:	
  	
  
• In-­‐store	
  
• In	
  Media	
  
• In	
  Social	
  Networking	
  (FB,	
  
Twiger,	
  Pinterest)	
  



Point of Decision 

• Wellness	
  Shoppers	
  –	
  Where	
  decisions	
  are	
  made*:	
  
  2010:	
  85%	
  before	
  going	
  in	
  to	
  store,	
  15%	
  while	
  shopping	
  in	
  
store	
  

  2011:	
  82%	
  before	
  going	
  in	
  to	
  store,	
  18%	
  while	
  shopping	
  in	
  
store	
  

	
  

Trend	
  appears	
  to	
  be	
  that	
  more	
  decisions	
  are	
  made	
  
while	
  shopping	
  –	
  use	
  of	
  technology,	
  smart	
  phones.	
  	
  	
  
	
   	
  -­‐	
  Opportuni/es	
  in-­‐store:	
  	
  	
  
	
   	
   	
  -­‐QR	
  codes,	
  etc.	
  
	
   	
   	
  -­‐Nutri/on	
  Ra/ng	
  Systems	
  (i.e.,	
  NuVal™)	
  
	
   	
   	
  -­‐in-­‐store	
  resources	
  –	
  materials	
  and	
  staff;	
  	
  
	
   	
   	
  educa/on	
  events,	
  nutri/on/meal	
  coaching	
  
*FMI	
  Health	
  and	
  Wellness,	
  SymphonyIRIGroup	
  2010	
  survey	
  



    

In-­‐Store	
  Disease	
  Management	
  Events	
  
Food	
  Sampling	
  (coordinated	
  by	
  die;;ans)	
  
Health	
  Screenings	
  (BMI,	
  BP,	
  other	
  –	
  Pharmacy)	
  
Educa;onal	
  messages	
  and	
  tools:	
  Die;;ans	
  

	
  and	
  pharmacists	
  
	
  

In-­‐Store	
  



Store Diagnostics 

1	
  in	
  3	
  shoppers	
  are	
  
interested	
  in	
  diagnos(cs	
  

90%	
  	
  Blood	
  Pressure	
  
70%	
  Weight	
  
68%	
  Blood	
  Glucose	
  
65%	
  Body	
  Composi(on	
  
(%Body	
  Fat)	
  
57%	
  BMI	
  

	
  
Teresa	
  Willard,	
  RPh	
  Clinical	
  
Pharmacist	
  –	
  Blood	
  Pressure	
  
Screening	
  at	
  Meijer	
  	
  
	
  
	
  
	
  
	
  



What Shoppers Want 

•  Simple, easy to understand information 
•  Shoppers rate as “important” from their H&W 

Destination: 
  53% Consultation with Pharmacist for RX 
  52% Trusted resource for information on H&W 
  40% Meal suggestions for every budget and 

lifestyle 
(FMI H&W Survey 2010) 

 
•  60 percent of consumer panelists said they would like the 

dietitian to collaborate with the in-store pharmacist about 
potential food-medicine interactions that could be 
harmful, based on current prescriptions.  
 (SupermarketGuru, December 2010) 



Our Goal 

The	
  goal	
  of	
  the	
  Meijer	
  Healthy	
  Living	
  
program	
  is	
  to	
  increase	
  sales	
  and	
  

promote	
  customer	
  loyalty	
  by	
  crea;ng	
  
and	
  communica;ng	
  health	
  solu;ons	
  
and	
  product	
  knowledge	
  to	
  shoppers.	
  

	
  
(Use	
  trends	
  and	
  opportuni:es	
  as	
  a	
  guide)	
  

	
  
Healthy	
  Living	
  provides	
  customers	
  with	
  simple	
  

solu/ons	
  for	
  a	
  healthy	
  life…	
  
	
  



What We Do… 

• Community	
  events	
  
• Health	
  Fairs,	
  Expos,	
  Presenta(ons,	
  Cooking	
  Demo’s	
  

• In-­‐store	
  events	
  
• Disease	
  Management,	
  Taste	
  of	
  Meijer,	
  Special	
  Interest	
  (cooking	
  with	
  sports	
  
teams,	
  special	
  theme	
  events)	
  

• Media	
  (Quarterly:	
  90+	
  Media&Community	
  Events,	
  Reach	
  8Million)	
  
• Reoccurring	
  radio	
  and	
  TV	
  spots	
  ($10	
  Meals)	
  
• Topic	
  /	
  News	
  driven	
  (i.e.,	
  tailga(ng,	
  healthy	
  holidays)	
  
• Social	
  media	
  –	
  Facebook,	
  Twiger	
  (weekly	
  (ps),	
  Blogs	
  

• Website	
  
• Weekly	
  Nutri(ous	
  Menus	
  ((ed	
  to	
  weekly	
  ad)	
  
• Allergen	
  /	
  GF	
  Lis(ng	
  
• Ask	
  the	
  Die((an	
  
• Monthly	
  featured	
  strategy	
  /	
  products	
  
• Healthy	
  Kids	
  –	
  recipes,	
  menus,	
  videos	
  

• Publica(ons:	
  Monthly	
  HL	
  Ad,	
  HL	
  Naturally,	
  Disease	
  Management	
  
• Mealbox	
  Menu	
  Planner	
  and	
  Mperks	
  



In action…. 

Shari	
  Steinbach,	
  MS	
  RD,	
  Healthy	
  	
  Living	
  Manager	
  



In action… 

Teaming with Pharmacy in the 
community-Radio Promotions 
and Community events 

Janine	
  Faber,	
  MEd	
  RD	
  and	
  Megan	
  Kappes,	
  RPH	
  



In action… 

Community Events 

Maribel	
  Alchin,	
  MBA	
  RD	
  
Kid’s	
  Cook	
  Off,	
  Chicago.	
  YUM!	
  

Tina	
  Miller,	
  MS	
  RD	
  –	
  Nutri;on	
  Educa;on	
  	
  
at	
  PBS	
  Kids	
  Club	
  Live!	
  	
  Nutri;on	
  and	
  	
  
Pharmacy	
  providing	
  	
  health	
  educa;on	
  at	
  
community	
  events.	
  
	
  



In action… 

In the Media 

Kristen	
  Johnson,	
  RD	
  ACE-­‐PT	
  
TV8	
  West	
  Michigan	
  	
  

Healthy	
  Tailgate	
  Op;ons:	
  	
  
with	
  the	
  Indy	
  Colts	
  

Total	
  Store	
  Health	
  Solu;ons	
  –	
  Home	
  Goods	
  to	
  Fitness	
  



Dr.	
  Oz	
  Top	
  100	
  


