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Monday 
 

The Day All Health Breaks 
Loose! 



The Monday Campaigns

Meatless Monday founded in 2003 by Sid 
Lerner with Johns Hopkins School of 
Public Health





Expanded in 2006 with Columbia and 
Syracuse to address other health 
behaviors under Healthy Monday umbrella





The Kids Cook Monday introduced in 
2011 to encourage families to make a 
weekly habit of cooking and eating 
together
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Why Monday?

	
  
	
  
	
  
	
  
	
  
	
  



Johns Hopkins Monday research




•  There are 52 of them!  Periodic frequent messages can 
foster small, incremental steps that build over time




•  Taps into pervasive weekly cycle of planning and renewal 

that shapes our lives



•  Monday is a shared cultural experience that provides a 

social context for change

	
  















I	
  see	
  Monday	
  as	
  a	
  day…	
  

People are “open to buy” health on Monday


What	
  day	
  are	
  you	
  most	
  likely	
  to…	
  



People seek health information on Mondays


Monday 



It’s the January of the week!






50% of America is now aware of 
Meatless Monday


28% of those aware say MM influenced their decision to cut back


* Online survey conducted by FGI Research among 2000 18+ representative sample.  Sampling error is +/- 2% at the 
95% confidence level.




Where would you like to see Meatless Monday? 



Meatless Monday website and social media


13,000 followers


24,000 fans




200 bloggers and online media have weekly MM 
recipes




Community and student advocates


Raleigh Durham


UC Davis

Covington Kentucky


Aspen




MM is now in 22 countries!




MM in restaurants  

•  65 individuals restaurants and Moe’s 

use MM as a weekly platform to feature 
vegetarian meals


•  Dovetail is “booked out” every Monday 
and is attracting a new demographic




•  900 hospitals

•  2000 corporations

•  175 government clients

•  650 colleges

•  500 school districts


"



 

 

 





Sodexo Meatless Monday promotion




0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% 

Demonstrated innova9on 

Demonstrated Sodexo's commitment to 

health 

Demonstrated Sodexo's commitment to 

sustainability 

Make vegetarian op9ons more appealing 

Educated consumers about the benefits of 

ea9ng less meat and more vegetables 

Benefits of the Meatless Monday Promo3on 

Sodexo Operator Survey






Launched January with a press release and 25 market Satellite 

Media Tour 







TV Cooking Demonstrations
 Prepared Food Specials




Produce and Product Promotions	
  





The Kids Cook Monday



Website with weekly recipes, tips, 
toolkits and videos submitted by parents



Participation of media, bloggers and 
kids cooking community








The Kids Cook Monday

Columbia/Teachers college pilot of 4 
week classes in Harlem to teach 
families how to cook together



Harmon’s tied-in with weekly cooking 
demonstrations






Screenings


Healthy 
Food 
Promos


Menu Plans

	
  
	
  	
  	
  

Use Healthy Monday platform to connect food and 
pharmacy


Compliance


Digital and 
social media




Tailored messages based on health goals(WellPoint) 



               JOIN US!�
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Peggy Neu�
pneu@mondaycampaigns.org


 Mondaycampaigns.org

Meatlessmonday.com


Thekidscookmonday.org	
  


