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Fruit & Veg Consumption Trends 

Eating More 

•  Kids < 12 
(+7% ages 2-6) 

(+5% ages 6-12) 

•  Adults < 45 
      (+4% ) 

Eating Less 

•  Teens  
(-4% ) 

•  Adults 65+ 
(-8% ) 

Only 1% of adults and 2% of children meet target 

2009 vs 2004, NPD National Eating Trends Data 
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Supermarkets vs. Foodservice  



©2010 Produce for Better Health Foundation 

Fruit & Veg Consumption Trends 

www.pbhfoundation.org  
 

 





USDA Key Messages 

Make half your plate FV 

Enjoy your food, but eat less 

Drink water instead of sugary drinks 

Make half your grains whole  

Avoid oversized portions 

Compare sodium, choose less 

Switch to fat-free or 1% milk 
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$113,000  
Per Store Per Week 

$5,921,000  
Per Store Per Year 

“Half Your Plate” Most Profitable 
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Good Partners 

‘Half your plate’ 
‘All forms matter’ 



Half your plate: 
fruits and veggies 





www.PBHFoundation.org  
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Before & After 



©2010 Produce for Better Health Foundation 

Before & After 
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Before & After 



www.FruitsAndVeggiesMoreMatters.org  
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Web & Social Media 

•  Website 
•  Facebook 

–  Likes = 28,000+ 

–  MyPlate Makeover Challenge 

•  Twitter 
–  Followers = 12,000+ 
–  @Fruits_Veggies 

–  Monthly Twitter Parties 

•  E-communications 
–  50,000+ 
–  Mom, menu of week, recipe of week, gardening 
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Insider’s Viewpoint 
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Video Center 

Watermelon Artichoke 
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2011 Role Models & Champions 

•  Ahold 

•  DeCA 

•  Food Lion 

•  Meijer 

•  Redner’s 

•  Rohrer Brothers 

•  Safeway 

•  Schnuck Markets 

•  SuperValu   

•  Basha’s 
•  Big Y 

•  Brookshire Brothers 

•  Coborn’s 

•  Donelan’s 

•  King Kullen 

•  Roundy’s 

•  Savemart 

•  United Supermarkets 

•  Wakefern 

•  Wal-Mart 

•  Weis Markets 
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Online Resource Guide 
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NuVal Concerns 
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NuVal Concerns 
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Fruit/ 

Vegetable 

Consumption 

Healthy Eating & 
Physical Activity 

Disease Prevention 

All of 
Us 

Change Drivers 

PREVENTION 

• Don’t Smoke 

• Healthy Eating 

• Exercise 

• Immunizations 

• Screening 

• Manage stress 

• Adequate rest 

• Sunscreen 

• Seatbelts 

• Helmets 
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Produce for Better Health Foundation 

7465 Lancaster Pike 
Hockessin, DE 19707 

302-235-2329  
 

PBHFoundation.org 
www.FruitsAndVeggiesMoreMatters.org 

PBHCatalog.org 
FoodChamps.org 

  


