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Coconut	  Water:	  
The	  buzz,	  facts,	  and	  demand	  

•  Buzz	  –	  Exponen&al.	  No	  other	  beverage	  since	  Red	  Bull	  
has	  permeated	  popular	  culture	  so	  successfully.	  

•  Facts	  –	  An	  excellent	  source	  calorie	  poor,	  nutrient	  rich	  
hydra&on	  for	  genera&ons	  of	  consumers,	  worldwide.	  
The	  most-‐added	  ingredient	  to	  beverage	  brands	  in	  
2011.	  

•  Demand	  –	  Sales	  of	  coconut	  water	  beverages	  have	  seen	  
triple	  digit	  growth	  since	  2007.	  

•  Vita	  Coco	  –	  Now	  the	  leader	  of	  the	  coconut	  water	  
category.	  

	  



What	  Beverage	  Experts	  Say	  
“We’ve	  seen	  natural	  become	  a	  key	  characteris&c	  
for	  new	  beverage	  companies	  over	  the	  past	  
decade.	  Having	  a	  natural	  “aura”	  via	  produc:on,	  
ingredient,	  labeling	  or	  company	  ethos	  puts	  a	  
beverage	  company	  at	  the	  intersec&on	  of	  
consumer	  trends	  like	  health	  and	  wellness,	  minimal	  
processing	  and	  environmental	  sustainability.”	  

“Coconut	  water	  has	  found	  a	  lot	  of	  trac&on	  
because	  it,	  too,	  is	  at	  the	  nexus	  of	  those	  trends:	  
it’s	  low-‐calorie,	  it’s	  made	  from	  minimal	  
ingredients,	  it	  has	  func:onal	  benefits	  with	  regard	  
to	  fitness	  and	  health	  and	  wellness,	  and	  it’s	  not	  a	  
high	  bar	  to	  get	  over	  for	  the	  new	  consumer	  in	  
terms	  of	  taste,	  par&cularly	  as	  the	  domes&c	  palate	  
has	  been	  globalized.”	  

Due	  to	  its	  electrolyte	  content,	  coconut	  
water	  has	  easily	  become	  an	  alterna&ve	  to	  
many	  sports	  drinks,	  but	  there	  is	  s&ll	  plenty	  
of	  scien&fic	  inquiry	  to	  come	  on	  its	  poten:al	  
benefits	  as	  a	  func:onal	  product;	  the	  pace	  
of	  that	  inquiry	  will	  speed	  up	  as	  the	  product	  
con&nues	  to	  become	  more	  popular.	  

1.	  NATURAL	  WITH	  CLOUT	  

2.	  EXPECT	  MORE	  RESEARCH	  

3.	  THE	  EPICENTER	  OF	  TREND	  

Source:	  John	  Craven,	  Founder	  of	  BevNet	  
Magazine	  



The	  Buzz…	  in	  print	  &	  on-‐air	  



Vita	  Coco	  History	  

	  	  	  	  2004 	  	  	  	  	  	  	  	  2005 	   	  	   	  	  	  	  2007 	  	  	  	  	  	   	   	  	  	  	  	  	  Summer	  2009	  	  	   	   	  	  	  	  	  January	  2010	  

Vita	  Coco	  
becomes	  available	  
at	  Whole	  Food	  

stores	  na&onwide	  

Newsweek	  and	  
Esquire	  Magazines	  
declare	  coconut	  
water	  “The	  Next	  

Gatorade”	  

Coco-‐Cola	  and	  PepsiCo	  	  
both	  invest	  in	  different	  
coconut	  water	  brands	  

Madonna’s	  investment	  
in	  Vita	  Coco	  raises	  
brand	  and	  category	  

awareness	  

Vita	  Coco	  sales	  
	  =	  $4MM	  

Vita	  Coco	  sales	  	  
=	  $20MM	  

Category	  sales	  =	  
$65MM	  

Vita	  Coco	  
founded	  in	  	  

New	  York	  City	  



Vita	  Coco	  History	  
Vita	  Coco	  co-‐

founders	  named	  to	  
Food	  &	  Wine’s	  list	  
of	  “40	  Big	  Thinkers	  

Under	  40”	  

Coconut	  water	  sales	  
in	  the	  U.S.	  hit	  an	  all	  
&me	  high	  of	  nearly	  

$400	  MM	  
Vita	  Coco	  sales	  =	  

$100MM	  

Vita	  Coco	  co-‐founders	  
named	  to	  Gourmet	  
Magazines	  list	  of	  

“Top	  25	  entrepreneurs”	  

	  	  	  	   	   	  	  	  	  	  	  	  	  	  Fall	  2010 	   	   	   	  	  	  	  	  	  	  	  2011 	   	   	   	  	  	  	  	  	  	  	  	  	  February	  2012	  

Coconut	  water	  sold	  at	  
over	  100,000	  retailers	  

across	  the	  US	  



Our	  Products	  

Five	  Flavors:	  
Pure	  

Peach	  &	  Mango	  
Pineapple	  

Açaí	  &	  Pomegranate	  
Tropical	  Fruit	  

	  
Three	  Sizes:	  
11	  fl	  oz	  (330ml)	  
17	  fl	  oz	  (500ml)	  
33.8	  fl	  oz	  (1L)	  



Nutri&on	  Facts	  

• Nutrient	  rich	  &	  calorie	  poor	  

• For	  flavors,	  only	  fresh	  fruit	  puree	  

• Ranges	  from	  45-‐60	  calories	  per	  
8.5	  fl.	  oz.	  serving	  

• Only	  fruit-‐derived	  ascorbic	  acid	  

• Non-‐GMO	  

• Gluten	  free	  

Pure	  




