




Why this Oldways RD Symposium  
is so important… 

•  America’s Health Report Card 

•  Consumer needs change and evolve  

•  Retail landscape is changing 

•  The path to the "Road to Recovery"  

•  Technology and Social Networking is 
creating a new information paradigm  



Consumers are HUNGRY  
for recipe, health & food  

information! 









It is NOT about the 
program…it’s about the 

COMMUNICATION 



2010…a new “food” face in 
Washington 

•  A new generation of 
farmers & ranchers 

•  War on safety S.510 
•  FDA & USDA overhaul 
•  $$ for education 

includes fitness, 
nutrition and school 
lunch programs 



2010…another new “food” 
face in Washington 

•  Food role model?  
•  The White House 

Organic Garden: a 
disaster 

•  Let’s Move 
•  Celebrity Chefs & 

others race to the 
White House 



New Retail Rules 

ZERO tolerance for error 
It’s ALL about ‘me’ 

QUALITY is where it’s at 
DEMAND excellent service 

GREAT VALUE 





Our 2009 Predictions came true…!
–  Less is More: Food brands will continue to use “real foods” on 

ingredient labels & shortening the label’s length – less is more . 
–  Getting Back to Basics: Americans have shifted away from the art 

and glamour of meal preparation and are now focused on preparing 
easy, great-tasting meals to nourish their families.  

–  The Butcher’s Back: Now more than ever, people want to know 
where their food is coming from, especially in the meat case where 
the labels can often list multiple countries of origin. Expect a renewed 
interest in local butchers, long viewed as a figment of the past. 

–  Power of the Collective: Expect that more shoppers will depend less 
on advertising and more on social networking and word-of-mouth to 
help them make decisions on what foods to buy.  

–  Relaxation Foods: More brands will focus on positioning their 
products as “relaxation” foods rather than “comfort,” with the 
message of helping people relax and unwind.  



The “New” Nutritional Guidelines 
• Guidelines in cooperation with the White 
House's “Let's Move” program - and 
technology - empowers the population to 
make changes in their diet.  

• Foods will be looked at more holistically 
rather than focusing on certain nutrients or 
ingredients 

• Look for simplified ingredient statements 

• Expect the produce department to 
change dramatically 

• All-natural claims are out 



The New Customer Service 
•  It’s all about Food Apps as technology not only 

allows for in-store information, but will also be 
used as the checkout 

•  Look for the next generation of restaurant apps 
that will allow you to pre-order from the 
restaurant’s menu. 



Seafood from the Gulf is the “New” Protein!

• As the Gulf repairs itself, expect an 
enormous focus and support for the 
fisherman and seafood from this region.  

• Prepare for more Cajun spiced dishes 
combined with health messages about 
seafood.  

• Look for supermarket retailers to create 
major themed promotional events that 
include Mardi Gras, but go well beyond to 
highlight the Gulf Region as the new 
epicenter for food (sorry Napa!). 



The New Vitamin—Vitamin D!

• Look for naturally occurring Vitamin D to 
be touted everywhere.  

• Milk will make a big comeback with kids 
and adults, and this time around it’s all 
about "white", as flavored, colored and 
sweet milks make their way out.  



The “New” Soda!

• Look for new beverages to hit the 
shelves with less carbonation, a blend 
of Stevia and unique fruit based flavors 

• Expect this beverage to quickly 
become the favorite amongst aging 
boomers 

• Also expect these beverages to 
become the new alcohol mixers of 
choice with the younger, 20-something 
demographic. 



The New Food Allergy—No Allergy!!
• Look for more advanced medical testing 
to correctly identify those afflicted with 
food allergies 



In 2010  
the first of the  
Baby Boomers  

are 65! 





When selecting and choosing 
foods…what is MOST important? 

Taste 88% 

Nutritional information 79% 

Ingredients 75% 

Health attributes 65% 

Brand name 46% 

Check Top 5 



Thinking of the things you've done to save 
money during this current economic 

downturn, how likely is it that you will 
continue to do those things once the 

economy recovers?  

Very Unlikely 3% 
Somewhat unlikely 9% 

Not sure 16% 

Somewhat likely 36% 

Very likely 36% 



What Health/Nutrition benefits in foods 
are important to you?!

No trans fats 59% 
Low fat 57% 
No preservatives 55% 
Low sodium 54% 
Whole grains 54% 
All natural 51% 
Healthy digestion 35% 
Low carbs 30% 
Pre/Probiotics 20% 



A Holistic Approach  
To Life 

Mental 

Spiritual 

Physical 

Emotional 

ENJOYMENT 



The Consumer is becoming 
the COMMANDER 

of the shopping experience…  



DoCoMo, ScanBuy, CellFire, iPhone, 
iPad are replacing  

the shopping list, the credit card and 
the search engines!







The consumer as pundit 

•  24 hours of video uploaded every minute  

•  500,000,000+ unique users 



United Breaks Guitars!
•  In July of 2009, Dave Carroll and his band mates 

caught United Airlines baggage personnel throwing 
their equipment around the tarmac as they sat aboard 
the plane, waiting in their seats to take off. 

•  This video was generated as a result: 
http://www.youtube.com/watch?v=5YGc4zOqozo. This 
video received more than 8 million views. 

–  Now a “trilogy” 
–  350+ media interviews 
–  Over 100 million people have heard the story 

•  United’s response was too little, too late and resulted in 
$180M in lost shareholder value in the four days 
following the release of Carroll’s video. 

•  Since the incident, @UnitedAirlines has become an 
active voice on Twitter, and the airline has issued 
multiple statements assuring customers of changes to 
their customer service practices.  



Dave Carroll’s United Breaks Guitars!

•  3 million views in 10 days 
•  Now a “trilogy” with more than 9 million views 
•  350+ media interviews 
•  Over 100 million people have heard the story 



Dominoʼs Pizza: Employee Video !
•  In April 2009, two Domino’s employees 

created a grotesque video that showed them 
altering food in the back of a Domino’s location 
in North Carolina.  

•  The video of the stunt has since been removed 
from YouTube, but generated millions of views 
and national news attention last  

•  Domino’s US President responded via a 
similar YouTube video that resulted in far 
fewer views online (thousands of views vs. 
millions for the original video) and made 
promises of quality and justice to consumers 
online. This video received 7,500 views. 



To understand the 
phenomenon, we 

have to take a look at 
the origins… 



Social media is to 
Millennials what rock 

music was to Boomers… 



 Social media 
tools are fast 
becoming the 
most useful 
ways to very 
basic needs: 

Connection 
Conversation 
Sense of community 



Max Gladwell (Rob Reed)!
“Our children will inherit a world 
profoundly changed by the  
combination of technology and 
humanity that is social media. 
they’ll take for granted that 
their voices can be heard and 
that a social movement can 
be launched from their laptop. 
And they will take for granted  
that they are connected and  
interconnected with hundreds 
of millions of people at any 
given moment.” 



The Millennials & Social Media!
 For those 25 and under it 

is CRITICAL that we 
understand that their 

world is based on 
constantly improving 

technology…  
 it is the world they were 

born into and is their 
norm. 



What makes Millennials consume…!

Socially conscious 
Eco-friendly 
Use power for greater good 



KEY TRENDS SHAPING OUR 
DIGITAL FUTURE!



Trend: Geolocation!
The identification of the real-world geographic location of 
an Internet-connected computer, mobile device, website 
visitor or other. IP address geolocation data can include 
information such as country, region, city, postal/zip code, 

latitude, longitude and time zone.  
–Wikipedia  
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What is Foursquare?!



What is Whrrl?!
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Whrrl also allows people to "check-in," but focuses on user-created 
“stories” with photos and text at the locations. Users can also join 
“societies” of friends with similar interests who visit similar places. 



Trend: Shopping May Be Better 
with Friends!

•  With Facebook’s recent opening of its social graph, nearly any 
activity can involve your friends.  

•  Online shopping is sure to become a more social experience. 
•  More than 50,000 websites implemented the new social plug-

in within the first week. 
•  There is still a lot of power in ratings and reviews. 
•  People trust “people like them” even when they are strangers. 
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How do we get to the  
future… 

faster ? 





The  
3  

questions you 
should be 
asking… 



What’s the  
NEXT  

BIG  
TREND? 



What are the  

THREE  

things you  
would like to know about 

consumers  
that you don’t know today? 



What’s the  

Retail 
Innovation  

over the past 12 months that 
you find the most interesting 

that is  
NOT FOOD related? 



The future of the  
Food World 

is in The Three “C”s 

• Cater… 
  to health and wellness 
• Create…  
 a convenient and a ‘wow’ 
experience 

• Celebrate…  
 food, preparation and taste 



Final Thoughts 
•  Consumers want more food 

information 

•  Consumers are bored with their 
foods 

•  The foodservice world is in flux  
•  2011 is about:   

•  Health 
•  Indulgence 
•  Ethnic EVERYTHING 
•  Convenience 
•  Technology 
•  Value 

•  Focus on the Relationships  

•  Think beyond loyalty to 
“advocacy” 




